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Indianapolis--Defined

2003-2013-about 250,000 
people to area

N. Pennsylvania St. 



$57, 616- average yearly salary 
of worker with Bachelor’s degree

2013- over 55,000 
degrees given in Indy 
area

N. Meridian St. 

N. Illinois St. 

W. Walnut St.



Connecting Talent

Social 

Media



Pew Research Center





Potential Workers

EmployIndy’s programs are designed to benefit a broad 
audience of potential workers

-Hireup

-PowerTrain      

-Healthcare



Perception of the Social Media

What we thought:
● Directed towards 

potential workers
In actuality:
● Used to attract 

businesses





www.triplepundit.com

http://www.triplepundit.com/2011/11/social-media-nonprofits-step-step/
http://www.triplepundit.com/2011/11/social-media-nonprofits-step-step/










https://twitter.
com/ColoradoLabor/with_replies







https://www.facebook.com/EmployIndy/timeline







● Closing information gap
● Feedback in form of metrics



fruitcove.com

http://fruitcove.com/the-evils-of-social-media-part-2/
http://fruitcove.com/the-evils-of-social-media-part-2/

